






FSC® Principles and Criteria

Principle 1

The Organisation shall comply with all applicable 
laws, regulations and nationally ratified international 

treaties, conventions and agreements.

Principle 2

The Organisation shall maintain or enhance the social 
and economic wellbeing of its workers.

Principle 3

The Organisation shall recognise and uphold the 
legal and customary rights of indigenous peoples 

relating to ownership, use and management of land, 
territories and resources affected by management 

activities.

Principle 4

The Organisation shall contribute to maintaining  
or enhancing the social and economic wellbeing  

of local communities.

Principle 5

The Organisation shall effectively manage the range 
of multiple products and services of the Management 

Unit and maintain or enhance the long-term  
economic viability and range of environmental  

and social benefits.

Principle 6

The Organisation shall maintain, conserve and/or 
restore ecosystem services and environmental values 

of the Management Unit, and shall avoid, repair or 
mitigate negative environmental impacts.

Principle 7

The Organisation shall have a Management Plan consi-
stent with its policies and objectives and proportionate 
to the scale, intensity and risk of its management activi-
ties. The Management Plan shall be implemented, kept 
up to date and updated based on monitoring informa-

tion, in order to promote adaptive management.

The associated planning and procedural documenta-
tion shall be sufficient to guide staff, inform affected 
stakeholders and interested stakeholders, and justify 

management decisions.

Principle 8

The Organisation shall demonstrate that progress 
towards achieving management objectives, the impacts 
of management activities and the condition of the Ma-
nagement Unit are monitored and evaluated in propor-
tion to the scale, intensity and risk of the management 
activities, in order to implement adaptive management.

Principle 9

The Organisation shall maintain and/or enhance the 
High Conservation Values (HCVs) in the Management 
Unit within the context of a precautionary approach.

Principle 10

Management activities conducted by or on behalf of 
the Organisation within the Management Unit shall 
be selected and implemented consistently with the 
Organisation’s economic, environmental and social 
policies and objectives, and in compliance with the 

full set of Principles and Criteria.

The supplier selection process is based mainly on criteria of economic efficiency, with the aim of ensuring 
the best quality/price ratio. Alongside this approach, however, the company pays increasing attention to 
environmental and social aspects, assessing risks linked to respect for workers’ rights, working conditions 
along the supply chain and the environmental impact of suppliers’ activities. For some business partners, 
particularly in the paper and cardboard raw material supply chains, the assessment therefore includes pa-
rameters relating to social responsibility and environmental performance. In this area, internationally 
recognised certifications such as FSC® are particularly important, as they require suppliers to comply with 
principles relating to legality, worker protection, sustainable resource management and the monitoring 
of environmental and social impacts.

The company also carries out periodic visits to selected suppliers to verify compliance with company stan-
dards and industry regulations. The results of these checks feed into a continuous assessment process 
aimed at identifying any critical issues, defining improvement actions and keeping partners’ practices 
consistent with the company’s principles of sustainability and responsibility. The FSC® Chain of Custody 
certification held by Labanti e Nanni guarantees the traceability of materials from well-managed forests, 
controlled sources, reclaimed materials or a combination of these sources. This certification facilitates 
transparency along the supply chain and is essential for applying FSC® labels to products.
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Three-year goals

Progress status

Integrate social and environmental criteria into the assessment of all key 
suppliers 

100%

When defining the annual budget, allocate a share to financing projects 
that support the community 

0%

Prepare and publish an annual sustainability report detailing progress 
towards the objectives 

100%G
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Progress status

Carry out a complete Carbon Footprint covering Scope 1, 2 and 3 40%

Achieve ISO 14001 certification 80%

Install electric charging stations 80%

Renew the company vehicle fleet with plug-in hybrid cars 60%
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Progress status

Increase training hours for employees, including topics linked  
to sustainability 

100%

Offer new services and benefits to employees to improve company  
wellbeing 

40%So
ci
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Methodological consultancy: Mediamo Area Sostenibilità S.r.l SB
Graphic design: Mediamo S.r.l SB
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Viale G. Marconi, 10

40011 Anzola dell’Emilia (BO)
tel. 051 672 3200
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